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January 20, 1993

Federal Communications Commission
1919 'M' Street, NW
Washington, D.C. 20554

Dear Commissioners:

Thank you for considering these comments.

Sincerely,

~d~Pe-
Jean A Elmore
9302 East State Road 334
Zionsville, IN 46077



Office of the Secretary
Federal Communications Commission
1919 M Street, NW
Washington, D.C. 20554

Dear Sirs,

I am writing in reference to MM Docket No. 92-254. Dan
Becker's campaign ads appeared to have been censored due
to his views. I do not believe ANY political candidate
should be censored merely because the station doesn't
share his views.

Sincerely,
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given equal time.

Comment:
Please do not change the rules on airing political

advertising. The stations should not be given the power to
censor or change statements of a candidate. The candidate
him (her) self should be responsible for content. The open
forum position of political advertising is necessary unless
prevailing rules or laws (i.e. pornography) are applicable.


